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Website Scoring guide 

In a nutshell, they are less orientated towards the technical and more towards the theoretical, with a greater emphasis on concept development, marketing and design. All of which should make it easier for everyone to be able to get involved!



Planning & Presentation
This first section really identifies the strengths and weaknesses of your client's website. If you're going to make them a new website you have to improve it. But how? You must understand what they want to achieve as a business and how they wish to present themselves. It is equally important to consider what users of the website will want.


Concept - How original is the concept of their website? Regardless of budget and theoretical deployment, does the idea work or improve their current processes? 
User Journey / Site Map - How have the navigation and page planning been designed? Does it flow for the user? Why not make a site map to map out all the pages.
Information Architecture  - How well is the information (text and images) presented on the page? Do you find what you need, when you need it? 
Business Requirements - Will this site fulfil the business requirements (e.g. selling tickets)?
User Requirement - Will the site fulfil the user requirements (e.g. finding out about great events and stimulating interest)?



Design
If a website is well designed, it is enjoyable to use. If designed correctly people will return and interact with its functionality more. It's important to think about the homepage, as the most important information should be displayed here. Will the design include video, music downloads or podcasts, desktop wallpapers, up and coming events, photo gallery, tickets and prices etc?


Usability - Like all iconic products, they succeed because they function well. Does this website function well? Can you access everything you need easily?
Branding - How well has the website maintained their brand? Have you researched their brand values? How are these reflected and supported through the site?
Innovation - Has the designed concept been a vehicle to push all other channels of media? e.g. will this new design readily migrate onto their posters, flyers and other offline and printed material?



Development Phase
At the core of all websites is the development and interaction between the user and the server. The more you can do for the user, the better the experience will be. 


Technology - Apart from all the content and images, have you looked into any other form of technology to interact with the user? e.g. a booking form, payment system or a picture gallery? We don't expect you to develop any of these, but you will score points for thinking about them.
Saleability - Providing the client with a website which will not just look good now, but work for years is really important, how do you visualise content (events) changing and HTML website work and all the links images and pages are correctly coded?



Marketing
A really important part of running businesses online is the opportunity it provides to communicate with your customers. Capturing data and being able to provide your users with the right kind of information is essential to keep them stimulated. For example are you going to send the same newsletter to a 16 child who likes a pantomime as a 50 year old who like opera?


Data Capture - What kind of information do you want to know about your users? And how are you going to use this information?
Advertising - We all love facebook, bebo and twitter. Do you plan to use any fun tools to attract new users to the website? 

